DELIVER THE RIGHT 
AD, TO THE RIGHT 
CUSTOMER, AT THE 
RIGHT MOMENT. 
WE CAN HELP. 


Backed by the world’s #1 CRM, 

you can know your customers and 
activate their data through 
personalized experiences. Generate 
powerful campaign insights and 
optimize advertising in real time to 
increase your ROI, and connect 

to your customers not only how they 
want, but where they want. 


DELIVER EVERYTHING 
SECURELY 


Trust and security are our top priorities. 
That’s why we take extra steps to keep 
all your customer data securely stored in 
Salesforce. Since our solutions are also 
designed for collaboration with both 
in-house media teams and agencies, any 
data that leaves the platform is hashed 
before it is sent to your external 
advertising partners. 


Ready to start delivering more effective, 
personalized advertising? Contact one of 
our experts to see how our advertising 
solutions can help your business grow. 


CED A 


ADVERTISING 
with SALESFORCE 


KNOW YOUR CUSTOMERS 


Improve your audience strategy with more advanced segmentation. Whether you're 
leveraging PII customer data or ID segments developed through anonymous 
browsing, Salesforce’s data capabilities can help you develop more precise audiences 
that help you deliver smarter, more targeted advertising. 


First-Party CRM Data: CRM data stored in Salesforce can inform ad targeting 
” across Facebook, Instagram, Google, YouTube, Pinterest, LinkedIn, and Twitter. 


&& Extend Reach: Leverage the attributes of your best customers to create 
‘lookalike audiences and prospects. 


QE Unified Identity: Match known customers to unknown IDs, so you can engage 
“them wherever they need you. 


ACTIVATE CUSTOMER DATA 


Use your customer data to personalize engagement across every channel — especially 
he ones that bring in the most returns. Currently, 49% of U.S. ad revenue goes 
owards search advertising (primarily Google)’, and 27% of the remaining revenue 
share is spent within walled gardens such as Facebook, Instagram, and Pinterest. The 
emaining advertising revenue is distributed across traditional display, OTT, and video. 


Salesforce can help you activate your data to deliver a broad mix of personalized 
interactions across these channels, so you can reach the customers you know — and 


even the ones you don't. 


ANALYZE AND OPTIMIZE YOUR CAMPAIGNS 


With your data rooted in the world’s #1 CRM, now you can manage campaign performance, 
reporting, and insights all on one platform. 


AJ Efficiency: Less manual reporting allows you to focus on optimizing ad spend 
“JS and achieving business results. 


Speed: Increased insights and automated reporting allow you to adjust quickly 
and accelerate time to value. 


Alignment: Provide all stakeholders with unified KPIs and taxonomy to 
improve collaboration. 
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* eMarketer 2019 (in USD), Digital Ad Revenue Share, by Company 


